Launch a brand.

A store development service

with a unified ambience.



» Branding.
» Store development.
» Marketing.
» Operation.
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Product development
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Creating PR materials
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Operation development
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-Property selection

1. TU7 - IMRHDIRRE
2. HIFHRINEGE
3. AR, BNFHRESF

[T A= ]

HETS VIS COBNAHET U 7 OTRERIE Uk, MRS GbE - 2 - T, SR BN XBEESHE) EEHT
WEET, HEREORAERE L EE CIHBERONEETOART ML CREVELET. REOFE. ZYEHRED
HYR—bF (U=AIVFzvy. ZERBE) TEZEISCTTVET,

Y= 2

-Property conditions
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-Product development
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-SNS direction
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-Creating PR materials
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Road Map
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-Development part

week

Business plan > > >

Property selection > > >
Design > > >

Construction > > >
Product dev. > > >
Web direction > > >
SNS direction > > >
Creating PR materials > > >
Operation dev. > > >
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-Operation part
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Product dev. > > >
Web direction > Continue to do >
SNS direction > Continue to do >
Creating PR materials > Continue to do >
Operation manegement > Continue to do >
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Achievements

SOUND BAR HOWL BLT STEAK ROPPONGI
-Directly managed store -Joint management

Snack & Bar Dazzle QUEEN’ S STEAK
-Directly managed store -Business succession

FUKUROU 360° OWL’ s Kitchen
-Directly managed store -Dlrectly managed store
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NOTA lifedesign SHARE COMPANY
-Management Contract -Digital marketingdirection

iy

SHARE COMPANY




